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marketing agencies are still required to pay KES70,000," he added. The ministry of agriculture said it would 
cancel licenses of some marketing agents over unscrupulous practices. The ministry said some agents who 
already hold a license had illegally doubled their roles to become marketers and buyers at the same time, 
influencing prices to exploit farmers in the country. "This (board's) move is part of a systematic effort by the 
government to increase the earnings which farmers get from their crop and we cannot entirely entrust 
commercial agents with the farmers' coffee," said Mr. Otieno. Around 38 growers, including cooperatives and 
individual estates, and 12 commercial agencies have been licensed. However, he said individual large-scale 
farmers and small cooperative societies who can't afford to do their own marketing have been advised to enter 
agreements with commercial marketing agencies to utilize the services. 
 
The coffee sector was fully liberalized last year and farmers, for the first time in decades, were allowed to sell 
their produce direct to buyer’s abroad, bypassing the central auction in Nairobi. The government then 
registered and licensed marketing agents to market the commodity on behalf of the farmers. Immediately after 
liberalization, unscrupulous dealers are said to have formed cartels where they have been able to buy coffee 
from farmers, mill it, grade and market it under one license, influencing prices and frustrating the hopes of the 
farmers. As a result coffee farmers across the country fetched less for their produce this year compared to last 
year. Njeru Ndwiga, the minister for cooperatives and marketing, put all coffee cooperative societies' officials 
on performance contracts, which require them to pay 80 percent of their (cooperatives) earnings to farmers. 
Mr. Ndwiga said that already 70 percent of the cooperatives have implemented this requirement, according to 
the report. 
 

* * * * * * * * * * * 
 

 
1/ Café torrado/moído em latas de 13,1 a 20 onças, qualquer tamanho de pacote 

 
Fonte: Bureau of Labor Statistics, U.S. Department of Labor. 

EUA - Preço Médio Mensal de Café Torrado/Moído no varejo 1/

- Dolar por libra peso -
EUA Centro -

Média Nordeste Oeste Sul Oeste
2005
Média 1º trimestre 2,999 3,356 2,780 3,022 n.a
Média 2º trimestre 3,328 3,678 2,943 3,156 --
Média 3º trimestre 3,421 3,642 3,079 n.a n.a
Média 4º trimestre 3,325 3,699 3,026 --- ---
2006
Média 1º trimestre 3,236 n.a 3,041 n.a n.a
Média 2º trimestre 3,266 3,516 2,996 n.a --
Média 3º trimestre 3,174 n.a 2,951 n.a n.a
Média 4º trimestre 3,136 3,516 2,935 n.a --
2007
Janeiro 3,288 n.a 3,048 n.a n.a
Fevereiro 3,456 n.a 3,058 n.a n.a
Março 3,475 n.a 3,143 n.a n.a
Abril 3,437 n.a 3,042 n.a n.a
Maio 3,308 n.a n.a n.a n.a
Junho 3,407 n.a n.a n.a n.a


