
COFFEE PUBLICATIONS, INC. November 21, 2007 
 
Boston. Mr. O'Dea said he is pleased with the results, and based on that success plans to expand the grocery 
business to between 15 and 20 new markets in the Eastern United States next year. In addition, the company 
has slowed down its store expansion. It plans to open 30 stores next year, the same number it has planned for 
this year. Mr. O'Dea also said the company is content to sacrifice bagged coffee sales at its coffee shops so it 
can ramp up sales at grocery stores. 
 
"Their strategy has shifted toward more of a packaged food branded company," said Wedbush Morgan analyst 
Brian Moore, who has a "hold" rating on Peet's shares. Mr. Moore said he upgraded Peet's stock from "sell" 
earlier this month in part due to the quick expansion of its grocery business. Mr. Moore said he would like to 
see stronger openings for Peet's stores in order to give the stock a "buy" rating. Peet's beans cost about 10 
percent more than Starbucks', Mr. O'Dea said. The company also charges more for coffee in its stores, and Mr. 
O'Dea said its small, 175-store retail presence has helped insulate it somewhat from the spending downturn 
that has hampered customer traffic at Starbucks in recent months and sent Starbucks' once high-flying stock 
into a tailspin. Starbucks shares have slid 35 percent in 2007, while Peet's shares have gained 6 percent in the 
same period. The Standard & Poor's Restaurants index, of which both stocks are components, is up 4 percent 
this year. Unlike Starbucks and other retailers, Peet's doesn't report same-store sales, a key measure that 
tracks sales at stores open at least a year. "If that's your only metric for performance, it makes you do things 
you don't want to do," Mr. O'Dea said, adding that Peet's would not be adding more food or selling CDs in its 
stores in a bid to enhance same-store sales, as Starbucks has done in recent years. "I don't think we have to 
turn to a breakfast sandwich or a ham sandwich. That would be inconsistent with what we want to be," 
according to the report. 
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FROM HERE AND THERE 
 

Mês 2002 2003 2004 2005 2006 2007
Janeiro 5.381.320 5.865.889 5.623.744 5.164.088 4.949.226 5.493.418
Fevereiro 5.361.214 6.063.376 5.828.334 5.390.534 5.193.206 5.605.600
Março 5.282.523 6.268.865 5.955.115 5.696.086 5.274.975 5.727.202
Abril 5.315.106 6.373.019 5.845.450 5.784.951 5.198.973 5.769.023
Maio 5.060.680 6.458.322 5.836.471 5.868.673 5.259.364 5.676.781
Junho 5.137.227 6.325.873 6.109.999 5.940.963 5.213.383 5.602.361
Julho 5.284.947 6.364.530 6.004.101 6.059.050 5.206.383 5.620.038
Agosto 5.343.471 6.226.611 5.873.473 5.937.861 5.167.661 5.660.433
Setembro 5.487.800 6.090.091 5.618.748 5.662.953 5.186.699 5.670.260
Outubro 5.513.165 5.983.703 5.400.622 5.167.510 5.210.013 5.732.446
Novembro 5.544.815 5.677.824 5.166.255 4.874.998 5.046.754
Dezembro 5.719.633 5.490.072 5.074.772 4.666.533 4.987.108

Fonte:  Green Coffee Association, Inc.
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